
MCQ-FYBAF-SEM1-BusinessEconomics

1.ManagerialEconomicsis_______

A.Dealingonlymicroaspects
B.Onlyanormativescience
C.Dealswithpracticalaspects
D.Alloftheabove

2.Thetechniquesofoptimizationinclude

A.Marginalanalysis
B.Calculus
C.Linearprogramming
D.Alloftheabove

3.Ineconomics,desirebackedbypurchasingpowerisknownas

A.Utility
B.Demand
C.Consumption
D.Scarcity

4.Basicassumptionsoflawofdemandinclude

A.Pricesofothergoodsshouldchange.
B.Thereshouldbesubstituteforthecommodity.
C.Thecommodityshouldnotconferanydistinction.
D.Thedemandforthecommodityshouldnotbecontinuous

5.Higherthepriceofcertainluxuriousarticles,higherwillbethedemand,this
conceptiscalled

A.Giffeneffects
B.Vebleneffects
C.Demonstrationeffects
D.Bothb&cabove

6.Inthecaseofperfectelasticity,thedemandcurveis

A.Vertical
B.Horizontal
C.Flat
D.Steep

7.Outlaymethodofmeasurementofelasticityisalsocalledas

A.Percentagemethod
B.Expendituremethod



C.Pointmethod
D.Geometricmethod

8.____________demandforecastingisrelatedtothebusinessconditionsprevailingin
theeconomyasawhole

A.Macrolevel
B.Industrylevel
C.Firm level
D.Noneofthese

9.__________isthebaseofmarketingplanning

A.DemandEstimation
B.Demandanalysis
C.Demandfunction
D.Demandforecasting

10._________isthechangeintotalrevenueirrespectiveofchangesinpriceordueto
theeffectofmanagerialdecisiononrevenue

A.Averagerevenue
B.Totalrevenue
C.Marginalrevenue
D.Incrementalrevenue

11.Perfectcompetitionischaracterizedby

A.largenumberofbuyersandsellers
B.homogeneousproduct
C.freeentryandexitoffirms
D.alltheabove

12.Thedistinctionbetweenvariablecostandfixedcostisrelevantonlyin

A.longperiod
B.shortperiod
C.medium term
D.mixedperiod

13.PurposesofShortterm Demandforecastingdoesn’tincludes;

A.Makingasuitableproductionpolicy.
B.Toreducethecostofpurchasingrawmaterialsandtocontrolinventory.
C.Decidingsuitablepricepolicy
D.Planningofanewunitorexpansionofexistingunit

14.In______________approach,thedemandfornew productisestimatedonthe
basisdemandofexistingproduct



A.Growthcurveapproach
B.Evolutionaryapproach.
C.Opinionpollingapproach
D.Vicariousapproach.

15.Theproportionatechangeinthequantitydemandedofacommodityinresponse
tochangeinthepriceofanotherrelatedcommodityiscalled

A.Priceelasticity
B.Relatedelasticity
C.Crosselasticity
D.Incomeelasticity

16.Whichoneisthemethodformeasurementofelasticity

A.ProportionalorPercentageMethod
B.OutlayMethod
C.Geometricmethod
D.Alltheabove

17.____________MethodisalsoknownasSales-Force– Compositemethodor
collectiveopinionmethod

A.Opinionsurvey
B.Expertopinion
C.Delphimethod
D.Consumerinterviewmethod

18.Whichofthefollowingisnotamethodofdemandforecastingofnewproducts

A.Trendprojection
B.Substituteapproach
C.Evolutionaryapproach
D.Salesexperienceapproach

19.Psychologicalpricingisalsocalledas;

A.Penetrationpricing
B.Skimmingpricing
C.Oddpricing
D.Noneofthese

20.Customarypricingisalsoknownas

A.Consumerpricing
B.Conventionalpricing
C.Costpluspricing
D.Fullcostpricing



21.____________istheprocessoffindingcurrentvaluesofdemandforvarious
valuesofpricesandotherdeterminingvariables.

A.DemandEstimation
B.Demandanalysis
C.Demandfunction
D.Demandforecasting

22.Inthecaseof______________asmallchangeinpriceleadstoverybigchangein
quantitydemanded

A.Perfectlyelasticdemand
B.Perfectlyinelasticdemand
C.Relativeelasticdemand
D.Unitelasticdemand

24.In______________approach,onthebasisofthegrowthofanestablishedproduct,
thedemandforthenewproductisestimated

A.Growthcurveapproach
B.Evolutionaryapproach.
C.Opinionpollingapproach
D.vicariousapproach

25.Whichoneofthefollowingisnotareasonforadoptingpenetrationpricestrategy

A.Producthashighpriceelasticityintheinitialstage.
B.Theproductisacceptedbylargenumberofcustomers.
C.Economiesoflargescaleproductionavailabletofirm
D.Whenthebuyersarenotabletocomparethevalueandutility

26.Carandpetrolare

A.Complimentarygoods
B.Substitutegoods
C.Supplementarygoods
D.Reservegoods

26.Criteriaforgooddemandforecastingincludes;

A.Plausibility
B.Simplicity
C.Economy
D.Alltheabove.

27.Costpluspricingisalsocalled

A.marginpricing
B.fullcostpricing



C.markuppricing
D.alltheabove

28.Generallyusedstrategyforpricingnewproductsis/are

A.Skimmingpricestrategy
B.Penetrationpricestrategy
C.Botha&b
D.Noneofthese

29.Thearchitectofthetheoryofmonopolisticcompetition

A.RosensteinRoden
B.JRHicks
C.KarlMarx
D.Chamberlin

30.Thefunctionofcombiningtheotherfactorsofproductionisdoneby

A.land
B.labour
C.Capital
D.Entrepreneurship

31.______________meansthetotalreceiptsfrom salesdividedbythenumberofunit
sold.

A.Averagerevenue
B.Totalrevenue
C.Marginalrevenue
D.Incrementalrevenue

32.Ep=0inthecaseof______________elasticity

A.Perfectlyelasticdemand
B.Perfectlyinelasticdemand
C.Relativeelasticdemand
D.Unitaryelasticdemand

33.Law ofdemandshowsthefunctionalrelationshipbetween______________and
quantitydemanded

A.Supply
B.Cost
C.Price
D.Requirements

34.Whenthechangeindemandisexactlyequaltothechangeinprice,itiscalled



A.Perfectlyelasticdemand
B.Perfectlyinelasticdemand
C.Relativeelasticdemand
D.Unitaryelasticdemand

35.Teaandcoffeeare

A.Complimentarygoods
B.Substitutegoods
C.Supplementarygoods
D.Reservegoods

36.Surveymethodofdemandforecastingincludes

A.Opinionsurvey
B.Expertopinion
C.Delphimethod
D.Alltheabove

37.In______________pricingfixedcostareexcluded.

A.skimmingpricing
B.goingratepricing
C.administeredpricing
D.marginalcostpricing

38.Themarketwithasingleproducer''

A.perfectcompetition
B.monopolisticcompetition
C.oligopoly
D.monopoly

39.Theshortrunproductionfunctioniscalled;

A.Returnstoscale
B.lawofvariableproportion
C.Productionpossibilityfrontier
D.Noneofthese

40.Whicharethecharacteristicsofmonopoly?

A.Singlesellerorproducer
B.Noclosesubstitutes
C.Inelasticdemandcurve
D.Allofthese

41.Whenever______________isgreaterthanaveragetotalcost,averagetotalcostis
rising.



A.Marginalcost
B.Variablecost
C.Fixedcost
D.Fullcost

42.Whichofthefollowingisnotamacroeconomicconcept?

A.Businesscycle
B.Nationalincome
C.Governmentpolicy
D.Noneofthese

43.Iso-costlineindicatethepriceof

A.Output
B.Inputs
C.Finishedgoods
D.Rawmaterial

44.Whoclassifiedeconomiesofscaleintointernalandexternal?

A.Robinson
B.Marshall
C.Edwardwest
D.Pigue

45.Productdifferentiationistheimportantfeatureof

A.monopoly
B.perfectcompetition
C.monopolisticcompetition
D.monophony

46.Methodofdemandforecastingisalsocalled"economicmodelbuilding"

A.Opinionsurvey
B.Completeenumeration
C.Correlationandregression
D.Delphimethod

47.Theresponsivenessofdemandduetoachangeinpromotionalexpensesis
called

A.Expenditureelasticity
B.Advertisementelasticity
C.Promotionalelasticity
D.Aboveborc

48.Wantsatisfyingpowerofcommodityiscalled



A.Demand
B.Utility
C.Satisfaction
D.Consumption

49.Therelationshipbetweenpriceandquantitydemandedis

A.Direct
B.Inverse
C.Linear
D.Non‐linear

50.Decisionmakingand______________arethetwoimportantfunctionsofexecutive
ofbusinessfirms

A.Forwardplanning
B.Directing
C.Supervising
D.Administration

51.______________showsthechangeinquantitydemandedasaresultofachangein
consumers'income

A.Priceelasticity
B.Crosselasticity
C.Incomeelasticity
D.Noneofthese

52.Thefirm chargespriceintunewiththeindustry’spriceiscalled

A.competitivepricing
B.goingratepricing
C.tunepricing
D.targetpricing

53.Whichoneofthefollowingisnotareasonforadoptingskimmingpricestrategy

A.Whenthedemandofnewproductisrelativelyinelastic.
B.Whenthereisnoclosesubstitutes
C.Elasticityofdemandisnotknown
D.Producthashighpriceelasticityintheinitialstage

54.Informationforpricingdecisionsinvolves:

A.Productinformation
B.Marketinformation
C.Informationatthemicrolevel
D.Allofthese



55.Themarginalrevenueequationcanbederivedfrom the:

A.Demandequation
B.Supplyequation
C.Costequation
D.Priceequation

56.Functionalrelationshipbetweeninputandoutputknownas

A.Conversion
B.Productionfunction
C.Workinprogress
D.Outputfunction

57.ineconomics______________means'astateofrest'or'stability'

A.Depression
B.Equilibrium
C.Maturity
D.growth

58.Sellingcostisthefeatureofthemarketform

A.monopoly
B.monopolisticcompetition
C.oligopoly
D.noneofthese

59.Whichisthereasonofskimmingprice?

A.Inelasticdemand
B.Diversionofmarket
C.Saferpricepolicy
D.Allofthese

60.Whichistheconditionofformarketpenetration?

A.Highpriceelasticityofdemandintheshortrun
B.Savingsinproductioncosts
C.Threatofpotentialcompetition
D.Allofthese

61.Ifthecommoditiesaresubstituteinnature,crosselasticitywillbe

A.Negative
B.Positive
C.Zero
D.Anyoftheabove



62.Whichoneofthefollowingisnotaninternalfactorinfluencingpricingpolicy

A.cost
B.objectives
C.marketingmix
D.demand

63.Forthecommoditieslikesalt,sugaretc.,theincomeelasticitywillbe

A.Zero
B.Negative
C.Positive
D.Unitary

64.Intheabovefunction,theletterYstandsfor

A.Yieldofproduction
B.Incomeofconsumers
C.Utility
D.Supply

65.Whenasmallchangeinpriceleadstoinfinitechangeinquantitydemanded,itis
called

A.Perfectlyelasticdemand
B.Perfectlyinelasticdemand
C.Relativeelasticdemand
D.Relativeinelasticdemand

66.PriceElasticityofdemand=

A.Proportionatechangeinquantitydemanded
Proportionatechangeinprice

B.ChangeinQuantitydemanded/Quantitydemanded
ChangeinPrice/price

C.(Q2‐Q1)/Q1
(P2‐P1)/P1

D.Alltheabove

67.Anincreaseinincomemayleadtoanincreaseinthequantitydemanded,itis

A.Positiveincomeelasticity
B.Zeroincomeelasticity
C.Negativeincomeelasticity
D.Unitaryincomeelasticity

68.Fixinghighpriceduringtheintroductioniscalled

A.skimming



B.penetrating
C.fullcostpricing
D.targetpricing

69.Inaperfectlycompetitivemarket,individualfirm

A.cannotinfluencethepriceofitsproduct
B.caninfluencethepriceofitsproduct
C.canfixthepriceofitsproduct
D.caninfluencethemarketforce

70.Whichisthedeterminantofthepricingpolicyofafirm?

A.Channelofdistribution
B.Ageofproduct
C.Consumerassociation
D.Allofthese

71.Thecausesofemergenceofmonopolyis/are:

A.Concentrationofownershipofrawmaterials
B.Stateregulation
C.Publicutilityservices
D.Allofthese

72.___________issituationofseverelyfallingpricesandlowestlevelofeconomic
activities

A.Boom
B.Recovery
C.Recession
D.Depression

73.PurposesofShortterm Demandforecastingdoesn'tincludes;

A.Makingasuitableproductionpolicy.
B.Toreducethecostofpurchasingrawmaterialsandtocontrolinventory.
C.Decidingsuitablepricepolicy
D.Planningofanewunitorexpansionofexistingunit

74.Unitaryelasticityofdemandmean

A.EP=>1
B.EP=<1
C.EP=o
D.EP=1

75.Quantityremainsthesamewhateverthechangeinprice,thisisthecaseof



A.Perfectlyelasticdemand
B.Perfectlyinelasticdemand
C.Relativeelasticdemand
D.Relativeinelasticdemand

76.Whichofthefollowingisnotafunctionofmanagerialeconomists

A.Adviceontradeandpublicrelations
B.Economicanalysisofagriculture
C.Investmentanalysis
D.Supervisionandcontrol

77.Analysisoflongrunandshortrunaffectsofdecisionsonrevenueaswellas
costsisbasedon

A.Principleoftimeperspective
B.Equi‐marginalprinciple
C.incrementalprinciple
D.Noneofthese

78.Whichisthecharacteristicsofmanagerialeconomics

A.Dealswithbothmicroandmacroaspects
B.Bothpositiveandnormativescience
C.Dealswiththeoreticalaspects
D.Dealswithpracticalaspects.

79.Inthecaseof______________Consumermaymovestohigherorlowerdemand
curve

A.Extensionofdemand
B.Contractionofdemand
C.Shiftindemand
D.Slopesindemand

80.______________meansanattempttodeterminethefactorsaffectingthedemand
ofacommodityorserviceandtomeasuresuchfactorsandtheirinfluences

A.Demandplanning
B.Demandforecasting
C.Demandanalysis
D.Demandestimation

82. Inthecaseofunitaryelasticdemand,theshapeofdemandcurveis

A.Verticalline
B.Horizontalline
C.Rectangularhyperbola
D.Steep



83. Demandfornecessarygoods(salt,rice,etc,)is______________anddemandfor
comfortandluxurygoodis

A.Elastic,inelastic
B.Inelastic,elastic
C.Elastic,elastic
D.Inelastic,inelastic

84. ______________MethodisalsoknownasSales‐Force–Compositemethodor
collectiveopinionmethod

A.Opinionsurvey
B.Expertopinion
C.Delphimethod
D.Consumerinterviewmethod

85. Whichoneofthefollowingisaninternalfactorinfluencingpricing

A.demand
B.competition
C.distributionchannel
D.productlifecycle

86. ______________forecastingismoreimportantfrom managerialview pointasit
helpsthemanagementindecisionmakingwithregardtothefirmsdemandand
production.

A.Macrolevel
B.Industrylevel
C.Firm level
D.Noneofthese

87. TotalRevenuewillbemaximum atthepointwhereMarginalRevenueis

A.One
B.Zero
C.<1
D.>1

88. Under______________Method,apanelisselectedtogivesuggestionstosolvethe
problemsinhand

A.Opinionsurvey
B.Expertopinion
C.Delphimethod
D.Consumerinterview

89. Methodofcharginglowpriceinitiallycalled______________



A.skimming
B.penetrating
C.fullcostpricing
D.targetpricing

90. Whichofthefollowingis/arethereasonforadoptingskimmingpricestrategy

A.Whenthebuyersarenotabletocomparethevalueandutility.
B.Toattractthehighincomecustomers.
C.Whentheproducthasdistinctivequalities,luxuries
D.Alltheabove

91. Underoligopolyasinglesellercannotinfluencesignificantly

A.marketprice
B.quantitysupplied
C.advertisementcost
D.alltheabove

92. Averagecostpricingisalsocalledas

A.costpluspricing
B.marginalcostpricing
C.marginpricing
D.botha&c

93. Whichofthefollowingis/arethereasonforadoptingpenetrationpricestrategy

A.Economiesoflargescaleproductionavailabletofirm.
B.Potentialmarketfortheproductislarge.
C.Costofproductionislow.
D.Alltheabove

94. PurposesofShortterm Demandforecastingincludes;

A.Makingasuitableproductionpolicy.
B.Toreducethecostofpurchasingrawmaterialsandtocontrolinventory.
C.Decidingsuitablepricepolicy
D.Alltheabove

95. Demandfortyresdependsondemandofvehicles,thedemandfortyrescalledas

A.Compositedemand
B.Derivativedemand
C.Jointdemand
D.Directdemand

96. whenincomeincreases,quantitydemandedfalls,itis



A.Positiveincomeelasticity
B.Zeroincomeelasticity
C.Negativeincomeelasticity
D.Unitaryincomeelasticity

97. ConsumerInterviewmethodofdemandforecastingmayundertakenby;

A.Completeenumeration
B.Samplesurvey
C.End‐usemethod
D.Alltheabove

98. Underwhichmethod,thecostisaddedwiththepredeterminedtargetrateof
returnoncapitalinvested

A.Costpluspricing
B.Targetpricing
C.Markuppricing
D.Noneofthese

99. PricesofBatashoeasRs.99.99,thispricingis

A.Markuppricing
B.Oddpricing
C.Marginalcostpricing
D.Followuppricing.

100. Averagerevenueistherevenueper

A.unitcommoditysold
B.totalcommoditysold
C.marginalcommoditysold
D.noneofthese

101.Inaperfectmarketbothbuyersandsellersare

A.pricemaker
B.pricegiver
C.pricetaker
D.alltheabove

102. SolongasAverageRevenueisfalling,MarginalRevenuewillbe______________
AverageRevenue

A.Lessthan
B.Morethan
C.Equalto



D.Noneofthese

103. Pricediscriminationisalsocalledas

A.Discriminatorypricing
B.Differentialpricing
C.Averagecostpricing
D.a&babove

104. ______________=R2-R1/Q2-Q1

A.Averagerevenue
B.Totalrevenue
C.Marginalrevenue
D.Incrementalrevenue

105. Ifthecommoditiesarecomplimentary,crosselasticitywillbe

A.Negative
B.Positive
C.Zero
D.Anyoftheabove

106. Intheoligopolymarketthereare

A.largeno.offirms
B.afewfirms
C.asinglefirm
D.aninfiniteno.offirms

107. Thelawofdiminishingreturnsappliesmoreto

A.agriculture
B.industry
C.services
D.commerce

108. ______________provideguidelinestocarryout______________

A.Pricingstrategies,pricingpolicies
B.Pricingpolicies,pricingstrategies
C.Pricingrules,pricingpolicies
D.Pricingrules,pricingstrategies

109. Incaseof______________quantitydemandedchangeslessthanproportionate
tochangesinprice

A.Perfectlyelasticdemand
B.Perfectlyinelasticdemand



C.Relativeelasticdemand
D.Relativeinelasticdemand

110. ______________methodmeasureselasticitybetweentwopoints

A.ProportionalorPercentageMethod
B.OutlayMethod
C.Geometricmethod
D.ArcMethod

111.Targetpricingisalsocalledas

A.Costpluspricing
B.Rateofreturnpricing
C.Markuppricing
D.Noneofthese

Viewanswer

112. Theconditionforthelongrunequilibrium ofaperfectlycompetitivefirm

A.Price=MC=AC
B.Price=TC
C.MC=AVC
D.MC=MR

Viewanswer

113. Themonopolycanbecontrolledby:

A.Socialboycott
B.Antimonopolylegislation
C.Publicownership
D.Allofthese

Viewanswer

114. WhereMarginalrevenueisnegative,TRwillbe______________.

A.Rising
B.Falling
C.Zero
D.One

Viewanswer

115. ______________isthemethodofleadershippricing

A.Goingratepricing



B.Followuppricing
C.Barometricpricing
D.Paritypricing

Viewanswer

116. Thepropertiesofindifferencecurvesare:

A.Indifferencecurveslopsdownwardsfrom lefttoright
B.Convextothepointoforigin
C.Twoindifferencecurvenevercuteachother
D.Allofthese

Viewanswer

117. Thecompetitivefirm’slongrunsupplycurveistheportionofit’s______________
curveliesaboveaveragetotalcost.

A.Marginalcost
B.Revenuecost
C.Fixedcost
D.Allofthese

Viewanswer

118. Theopportunitycostofagivenactivityis

A.thevalueofnextbestactivity
B.thevalueofmaterialused
C.thecostofinputused
D.noneofthese

Viewanswer

119. Marginalrevenueis______________atthequantitythatgeneratemaximum total
revenueandnegativebeyondthatpoint.

A.Zero
B.One
C.+1
D.−1

Viewanswer

120. Inbusinesscycleconcept,theperiodof"longwave"isof;

A.25years
B.50years
C.100years



D.200years

Theno.offirmsunderoligopolyis

A.1
B.2
C.many
D.few

121. Growth curve approach is used forforecasting demand of______________
products

A.New
B.Old
C.Existing
D.Botholdandexisting.

122. Apositiveincomeelasticitymaybe

A.Unitincomeelasticity
B.Incomeelasticitygreaterthanunity
C.Incomeelasticitylessthanunity
D.Anyoftheabove

123. TheconceptofElasticityofDemandwasintroducedby

A.AlfredMarshall
B.LionelRobbins
C.Adam smith
D.JM Keynes

124. Whenthequantitydemandedfallsduetoariseinprice,itiscalled

A.Extension
B.Upwardshift
C.Downwardshift
D.Contraction

125. Determinantsofdemandincludes

A.Priceofacommodity
B.Natureofcommodity
C.Incomeandwealthofconsumer
D.Alltheabove

126. ExceptionalDemandCurve(Perversedemandcurve)



A.Movingupwardfrom lefttoright
B.Movingupwardfrom righttoleft
C.Movinghorizontally
D.Movingvertically

127. Purposesoflongterm Demandforecastingdoesn’tincludes;

A.Planningofanewunitorexpansionofexistingunit.
B.Planninglongterm financialrequirements.
C.Planningofmanpowerrequirements.
D.Decidingsuitablepricepolicy

128. Whichofthefollowingmethodofpricingispopularinwholesaleandretail
trades

A.skimming
B.penetrating
C.fullcostpricing
D.targetpricing

129. ______________isan"objectiveassessmentofthefuturecourseofdemand"

A.DemandEstimation
B.Demandanalysis
C.Demandfunction
D.Demandforecasting

130.Thechangein demand dueto changein priceonly,whereotherfactors
remainingconstant,itiscalled______________

A.Shiftindemand
B.Extensionofdemand
C.Contractionofdemand
D.Bothextensionandcontraction

131. Intheabovefunction,theletterTstandsfor

A.Targetprice
B.Totalsupply
C.Totalconsumption
D.Tasteandpreferenceofconsumers

132. ______________ means relationship between demand and its various
determinantsexpressedmathematically



A.Demandextension
B.Demandcontraction
C.Demandanalysis
D.Demandfunction

133. "______________ineconomicsmeansdemandbackedupbyenoughmoneyto
payforthegoodsdemanded"

A.Utility
B.Consumption
C.Supply
D.Demand

134. Inthecaseof______________asmallchangeinpriceleadstoverybigchangein
quantitydemanded

A.Perfectlyelasticdemand
B.Perfectlyinelasticdemand
C.Relativeelasticdemand
D.Unitelasticdemand

135. Basicassumptionsoflawofdemanddoesnotinclude

A.Thereisnochangeinconsumers'tasteandpreference
B.Incomeshouldremainconstant.
C.Pricesofothergoodsshouldchange.
D.Thereshouldbenosubstituteforthecommodity

136. inthecaseofperfectinelasticity,thedemandcurveis

A.Vertical
B.Horizontal
C.Flat
D.Steep

137. Purposesoflongterm Demandforecastingincludes

A.Makingasuitableproductionpolicy.
B.Toreducethecostofpurchasingrawmaterialsandtocontrolinventory.
C.Decidingsuitablepricepolicy
D.Planningofanewunitorexpansionofexistingunit

138. Pricingisdoneonthebasisofmanagerialdecisions,notonthebasisofcost,
demandetc...

A.Managerialpricing
B.Administeredpricing
C.Fullcostpricing
D.Competitivepricing



139. Thepricingofcupofteaorcoffee,isanexampleof

A.Markuppricing
B.Marginalcostpricing
C.Conventionalpricing
D.Costpluspricing

141.Whichofthefollowingisashortrunlaw?

A.Lawofconstantreturntoscale
B.Lawofincreasingreturntoscale
C.Lawofdiminishingreturn
D.Noneofthese

142.Relatedtoproductionfunction,MRTSstandfor;

A.Marginalrevenueandtotalsales
B.Minimum revenuefrom totalsales
C.Marginalrateoftotalsupply
D.Marginalrateoftechnicalsubstitution

143.Basiceconomictoolsofmanagerialeconomicsdoesnotinclude

A.Principleoftimeperspective
B.Equi‐marginalprinciple
C.Incrementalprinciple
D.Noneofthese

144.Intheabovefunction,thelettersPsstandsfor

A.Preferenceofconsumers
B.Priceofcommodity
C.Priceofsubstitutes
D.Productsupply

145.Pricediscriminationoccurswhenvariationinpricesforaproductindifferent
marketsdoesnotreflectvariation?

A.Costs
B.Price
C.Demand
D.Allofthese

146.Afirm thatisthesolesellerofaproductwithoutclosesubstitutescalled:



A.Monopoly
B.Oligopoly
C.Competition
D.Bureaucracy

147.WhichisnotapropertyofISOQUANT?

A.Downwardsloping
B.Convex
C.Negativeslope
D.Positiveslope

148.Sellingatalowerpriceinexportmarketandatahigherpriceathomemarketis
called

A.Exportsubsidy
B.Dumping
C.Pricecut
D.Alltheabove

149.Moderndefinitionisalsocalledas

A.Growthdefinition
B.Welfaredefinition
C.scarcitydefinition
D.Neoclassicaldefinition

150."Arupeetomorrowisworthlessthanarupeetoday"relatesto

A.Opportunitycostprinciple
B.Discountingprinciple
C.Equi‐marginalprinciple
D.Noneofthese

151.Allocationofavailableresourcesamongalternativesisbasedontheprinciple

A.Opportunitycostprinciple
B.Discountingprinciple
C.Equi‐marginalprinciple
D.Noneofthese

152.___________isknownasthe‘firstlawinmarket”

A.Lawofsupply
B.Lawofconsumption
C.Lawofdemand
D.Lawofproduction

153.Economicswasclassifiedintomicroandmacroby



A.RagnarFrisch
B.Adam Smith
C.JM Keynes
D.ACPigou

154.Inthelongrunallinputbecome______________

A.Fixed
B.Variable
C.Semivariable
D.Noneofthese

155.IntheIS-LM model,aneasymonetaryinconjunctionwithatightfiscalpolicy

A.Increasesexportsanddecreasesimports
B.Decreasesexportsandincreasesimports
C.EncouragesforeigncapitalinflowstotheU.S.
D.Bothbandc

156.Aconsumersdemandcurvecanbeobtainedfrom:

A.ICC
B.Engelcurve
C.Lorencecurve
D.PCC

157.Afallinthepriceofacommodityleadsto

A.Ashiftindemand
B.Afallindemand
C.Ariseintheconsumer'srealincome
D.Afallintheconsumer'srealincome

158.Theutilityofacommodityis:

A.Itsexpectedsocialvalue
B.Theextentofitspracticaluse
C.Itsrelativescarcity
D.Thedegreeofitsfashion

159.Thetrafficwhichmaximizesacountry'seconomicwelfareiscalled

A.Discriminatorytraffic
B.Protectivetraffic
C.Optimum traffic
D.Non-Discriminatorytraffic

160.Adam Smithadvocated



A.LaissezFaire
B.DivisionofLabour
C.Bothofthese
D.Noneofthese


